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Executive Summary

A beauty brand focused on ethical sourcing and sustainability engaged with
Avenue7Media to re-launch their brand on Amazon with the goal of expanding
Brand Awareness and improving Margin. With an initial slate of 15 SKUs, the
Avenue7Media team mapped out and executed a launch strategy to grow sales
using our proprietary traffic playbooks in order to gain sales velocity, engage past
customers and reach new to brand customers.

Traffic Strategy

Avenue7Media began by launching auto campaigns with a high TACoS tolerance,
primarily focusing on acquiring data rather than sales at the outset. Once product
listings were fully optimized, we analyzed the Search Query Reports (SQR) to
identify high-performing keywords, targeting those that converted organically,
and strategically moved keywords into Exact Match campaigns. This continuous
testing and refinement allowed us to aggregate learnings across ad types to map
out a comprehensive traffic strategy that maximizes long-term growth.
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Results

The Avenue7Media team was able to drive consistent month-over-month growth
by strategically leveraging our proven playbooks and proprietary technology. The
results were measurable improvements in both advertised sales and organic sales,
while optimizing for click-through rate, and media efficiency ratio (TAC0S). These
results underscore the effectiveness of our data-driven approach in scaling brand
performance while maximizing profitability. Our success relies on our ability to
relentlessly optimize, as well as to pivot, and adjust as necessary, adjusting for
competitors and category trends to ensure long-term profitable growth.

Ad Sales Organic Sales

$25,000.00
$20,000.00
$15,000.00
$10,000.00

$5,000.00

$0.00

Confidential and Proprietary. Copyright © 2025 Avenue7Media, LLC. All rights reserved. Page 3



WANTTOGET
SIMILAR RESULTS?

If you're ready to begin growing your brand on Amazon
with an experienced team, best-in-class technology and
proven playbooks, click the link below to get in touch with
us today!

= 3Mmazon

Verified
partner

r Confidential and Proprietary. Copyright © 2024 Avenue7Media, LLC. All right


https://avenue7media.com/contact/
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Copyright © Avenue7Media.

All rights reserved. Feel free to print a copy of this document for your personal use. Other than that, no part of this publication may be reproduced, stored,
or transmitted in any form or by any means, electronic, mechanical, photocopying, recording, scanning, or otherwise, except as permitted under Section 107
or 108 of the 1976 United States Copyright Act, without the prior written permission of the author. Requests to the author should be addressed via email to

admin@avenue7media.com.

Limit of liability/disclaimer of warranty: While the publisher and author have used their best efforts in preparing this guide, they make no representations or
warranties with respect to the accuracy or completeness of the contents of the document and specifically disclaim any implied warranties of merchantability

or fitness for a particular purpose. No warranty may be created or extended by sales representatives, promoters, or written sales materials.

The advice and strategies contained herein may not be suitable for your situation. You should consult with professionals where appropriate. Neither the
publisher nor the author shall be liable for any loss of profit or any other commercial damages, including but not limited to special, incidental, consequential,

or other damages.

The information provided in this report may include forward-looking statements. These statements reflect the views, expectations, and assumptions of
Avenue7Media at the time they were made and are based on information available to Avenue7Media at the time they were made. While Avenue7Media
makes these statements according to their best knowledge and in good conscience, they are not guarantees of future results or developments and relate
to known and unknown risks and uncertainties. The actual future results and developments may therefore differ substantially from the expectations

and assumptions expressed here because of several factors. These factors may include changes in the general economic circumstances, the competitive

environment, available budget, regulatory requirements, time gaps between reporting and taking action, et cetera.
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